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Program Overview

& NDIC's educatienaifcampaIgn
provides amn ISlamic pPerspecVeto
efforts ofi the Greater DeRver
Interfaith Alliance: colliakerative to
Impact Substance AllUse anad
HIV/AIDS prevention i Denverioy
addressing the intersect ketween
African American Christians and
Muslims, including thoese reentering
the community frem prisem.
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& African £/ mérJngrs Ae GVER U mes asiiike]
the rest off the populstenN |
HIV.

¢ Heterosexual African Amercar \/\/Jrrwm ACCOURE
for 30%, of the new: HIV-cases ]rJ oJlejrziele),

¢ Primary category of transmissionfin gem ereJ
popuﬁa't\lon is MSM and heterosexuallcontac

* AIDS/pésltlve for Afrrican Amercansiis 6% o'f
Colorado’s prison pepulation.

¢ Primary categories ofi transmission! i inmate

population (potential for reentry) is/ IDUFERE
MSM. _
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Fesources

¢ Denjal and complacency

& Stigma (Sometimes more prevalent in
religious community; |
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¢ “HIV/AIDS, Is' 100%: preventanles
#-Fl/gf)tﬂ\’lg AIDS In {JJlJSS (i)

& ”5Striving for Wholenessrof
Community” (Project Redemption))



& Pubﬁc Access T\
& RadJo\TaIk Shows, (locall & Jigieh)
¢ Documentaries

&\ ebsite :www.northeastdenverisiamic anter.com



"

OEFEIOUIEINCORIPERENLS
the

< Elders in thercommunity/ proVicEssURookt
forr actuvities:(RPaid _)rJoean)

<« Participants aneralse | JJrlJrJ SUPENESHION
outreach efforts and ethelR pregiEim
SUPPOTrt.

< Peer led support groups e the I:
population. '

* Reférréls to Project Redempticn: ok
evidenced-based pr ograms ior SUPStANCE
abuse, HIV/AIDS and Hepatitis prevention:
(HHRP and SISTA)
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